
Personalized Proven Food-as-Medicine



Strategies & Recommendations

• Medical data imperative for legitimate condition recommendations, 
 whether basic consumer input or full EMR integration
• Up-sell, cross-sell, convert to OWN brands
• Offer complimentary services: telehealth, menu planning, dietary consul, 
 budgeting for outcomes, cooking classes, education, etc.
• Compare & conquer OWN products whether in brand stores against national 
 brands or in competitor stores against efficacy and pricing 
• Create Inimitable competitive intelligence from your customer data from competitor POS receipts
• Reward consumer adoption (coupons, cash, rebates, volumetric, etc.)
• Report health and health outcomes (national to individual)
• Shift health costs to insurance payers & healthy brands with proven ROI
• Advance sustainability by shifting consumption to healthier products resulting in crop adaptation 
• Convert consumers to healthier products using Gustatory Precognition, Develop programs and
 partnerships with hospitals, communities, food shelves, and more, leveling up to reduce cost, 

media value, food deserts, malnutrition 
• Augment retail media buys from healthy brands with offsetting coupon co-opting, resulting in
 higher retail media buy pricing, volume, and value. 
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Problem: Disease, Confusion, and Death

chronic disease caused 
or exacerbated by food

80%

<1% understanding
of shoppers read labels!

52%

Seek & demand certainty & clarity
71M

147M Americans = 1+ major disease



For your conditions, goals, allergies, diets, culture, religion, flavor, sports, budget, etc

Deliver speed, simplicity, scientific certainty
• SaaS API
• Mobile App
• Desktop, Laptop, Tablet
• Browser Extension
• Smart Cart Devices

Scan/Click for Precision Prescriptive



Demand: Needs & Wants
CC

Satisfying Her Needs
• Speed, simplicity & scientific certainty
• Measurable meaningful health outcomes

Curbing Confusion
• Simplicity & speed satisfies time constraints 
• Confidence curbs confusion

Medical Motivators
• Medical proofs maximize monetary spend
• Brand & retailer trust is multiplied

Money Matters
• Cash, incentives, rewards & discounts
• Insurance premium reductions & rebates

<1% understanding
shoppers read labels!
52%



Distribution: Grocery Store Profits

UPSELLING
Recommending foods & 
supplements to fulfil nutrition needs

CROSS SELLING
Helping her buy foods to create
complete & healthy meals

BRAND CONVERSION
Exposing alternate & highly 
profitable equivalent store brands

LOYALTY
Build & retain customer loyalty by proving
you care with medical proof & rewards X

36.1%
Private Label Profits

-2.3%
National Brand Profits



Differentiation: Pioneering & Inimitable

PATENTED EFFICACY ENGINE®

• Calculated Efficacy

• Multiple co-morbidities

• ONLY scientifically proven solution

• 5 patents, 28 pending, 3 countries

INIMITABLE INTELLIGENCE
Food + Rx + Medical Records + Behavior

The most valuable consumer behavior 

and outcome database ever conceived.
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Company Model Devices Grading 
Basis

Proven
Scienc

e

Medical 
Outcomes

Food 
Analysis

Menu 
Analysis

Recipe 
Analysis Patents EMR Markets

B2B

Mobile
Web

Extension
API

Peer-reviewed 
clinical studies 
calculated for 

conditions & goals
★ ★ ★ ★ ★ ★ ★

Grocery
Insurance Payers
Health Providers

Apps

B2B2C Own Store Dietitian cohorts ★ ★ ★
Insurance 

Payers
Providers

B2C Mobile
Web

Focus on 
additives, 

allergens, sugars
★ ★ Individuals

Providers

B2B Mobile
Web

Nutrient density, 
ingredient quality, 

processing
★

Individuals
Grocery
Brands

B2B
Mobile
Web
API

USDA RDA ★
Individuals

Grocery
Apps

B2B-
D2C

Mobile
API FoodMed Cert ★ Individuals

Grocery

D2C Mobile Nutri-Score ★ Individuals

Market Competitive Analysis



Piloting to National Rollout

• Engage Food for Health strategic team
• Define business rules, technology requirements, KPI’s
• Publish draft program overview, directives, and goals
• Select pilot city/region
• Engage store managers & marketing department
• Demonstrate phased capabilities, seek input
• Finalize program overview, directives, and goals
• Create staff training manual
• Customize your brand technical documents
• Soft launch program
• Launch marketing campaign
• Launch pilot program
• Measure KPIs
• Adjust program and technologies if needed
• Launch national program
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Leadership: Active, Engaged, Expansive
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MEDICAL OUTCOMES
Tracks purchases, logs foods, measures 

progress, & rewards change.
Incorporates EMR & Rx

CROSS INDUSTRY COLLABORATION
Build partnerships with Health Insurance, Hospitals, 

Medical Practices, Life Insurance, Employee Benefits, 
Colleges, Military, & Associations

INIMITABLE DATA
Mass B2B Subscriptions

Highly unique database combines user purchases, 
behaviors, medical data & outcomes 

COMPETITION
3 inferior technologies lack medical efficacy, required for 

hyper personalization, gustatory precognition
>210 complimentary health, nutrition, grocery, diet, 

recipe, menu, & fitness Apps

PATENTS & TECHNOLOGY
5 patents issued in 3 countries with 27 to go

Cloud SaaS, API, App, & Web
Engine completed & error-free, 2022

UNBIASED SCIENCE
The only solution calculating collective food efficacy across 

multiple diseases
Backed by peer-reviewed clinical studies

LEADERSHIP
Seasoned Startup to Fortune 500 leaders

>43 acclaimed expert advisors in specialized fields, 
physicians, & scientists

ADVANCING HUMANITY TOGETHER
Adam G. Southam, Founder/CEO

adam@ffh.app | 415.577.2027
http://ffh.app

Mission: Food for Health for All
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